COURSE DESCRIPTIONS: TRANSFER COURSE DISCIPLINES 

SECTION I - C: MARKETING (MKT)
TRANSFER CODE DESIGNATIONS
CODE A = AGSC approved transfer courses in Areas I-IV that are common to all institutions. 
CODE B = Area V courses that are deemed appropriate to the degree and pre-major requirements of individual students. 
CODE C = Potential Area V transfer courses that are subject to approval by respective receiving institutions. 

	DPT.
	CRS.
	
	"THEORY"
	"EXPERIMENTAL"
	"MANIPULATIVE"
	COURSE

	PRE
	NUM
	COURSE TITLE
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS

	MKT
	122
	VISUAL MERCHANDISING
	3
	3
	0
	0
	0
	0
	3


CODE - C 
PREREQUISITE: As required by program. 

This course introduces basic layout design and commercial display in retail and service organizations. Topics include an analysis of display as a visual merchandising medium and an examination of the principles and applications of display and design. Upon completion, students should be able to plan, build, and evaluate designs and displays. This course is a unique concentration requirement of the Marketing and Retailing concentration in the Business Administration program. 
  

	DPT.
	CRS.
	
	"THEORY"
	"EXPERIMENTAL"
	"MANIPULATIVE"
	COURSE

	PRE
	NUM
	COURSE TITLE
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS

	MKT
	123
	FUNDAMENTALS OF SELLING
	3
	3
	0
	0
	0
	0
	3


CODE - C 
PREREQUISITE: As required by program. 

This course is designed to emphasize the necessity of selling skills in a modern business environment. Emphasis is placed on sales techniques involved in various types of selling situations. Upon completion, students should be able to demonstrate an understanding of the techniques covered. 
  

	DPT.
	CRS.
	
	"THEORY"
	"EXPERIMENTAL"
	"MANIPULATIVE"
	COURSE

	PRE
	NUM
	COURSE TITLE
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS

	MKT
	220
	ADVERTISING AND SALES PROMOTION
	3
	3
	0
	0
	0
	0
	3


CODE - C 
PREREQUISITE: As required by program. 

This course covers the elements of advertising and sales promotion in the business environment. Topics include advertising and sales promotion appeals, selection of media, use of advertising and sales promotion as a marketing tool, and means of testing effectiveness. Upon completion, students should be able to demonstrate an understanding of the concepts covered through application. 
  

	DPT.
	CRS.
	
	"THEORY"
	"EXPERIMENTAL"
	"MANIPULATIVE"
	COURSE

	PRE
	NUM
	COURSE TITLE
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS

	MKT
	221
	CONSUMER BEHAVIOR
	3
	3
	0
	0
	0
	0
	3


CODE - C 
PREREQUISITE: As required by program. 

This course is designed to describe consumer behavior as applied to the exchange processes involved in acquiring, consuming, and disposing of goods and services. Topics include an analysis of basic and environmental determinants of consumer behavior with emphasis on the decision-making process. Upon completion, students should be able to analyze concepts related to the study of the individual consumer. 
  

	DPT.
	CRS.
	
	"THEORY"
	"EXPERIMENTAL"
	"MANIPULATIVE"
	COURSE

	PRE
	NUM
	COURSE TITLE
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS

	MKT
	223
	CUSTOMER SERVICE
	3
	3
	0
	0
	0
	0
	3


CODE - C 
PREREQUISITE: As required by program. 

This course stresses the importance of customer relations in the business world. Emphasis is placed on learning how to respond to complex customer requirements and to efficiently handle stressful situations. Upon completion, students should be able to demonstrate the ability to handle customer relations. 
  

	DPT.
	CRS.
	
	"THEORY"
	"EXPERIMENTAL"
	"MANIPULATIVE"
	COURSE

	PRE
	NUM
	COURSE TITLE
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS
	WEEKLY CONTACT HOURS
	CREDIT HOURS

	MKT
	225
	MARKETING RESEARCH 
	3
	3
	0
	0
	0
	0
	3


CODE - C 
PREREQUISITE: MKT 220. 

This course provides information for decision making by providing guidance in developing, analyzing, and using data. Emphasis is placed on marketing research as a tool in decision making. Upon completion, students should be able to design and conduct a marketing research project and interpret the results. This course is a unique concentration requirement of the Marketing and Retailing concentration in the Business Administration program. 

