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Course Directory

Mass Communications (MCM)

COURSE DESCRIPTIONS:  TRANSFER COURSE DISCIPLINES 

SECTION I - D: MASS COMMUNICATIONS (MCM)
2-24-15
TRANSFER CODE DESIGNATIONS 

CODE A = AGSC approved transfer courses in Areas I-IV that are common to all institutions. 
CODE B = Area V courses that are deemed appropriate to the degree and pre-major requirements of individual students. 
CODE C = Potential Area V transfer courses that are subject to approval by respective receiving institutions. 
	Summary of Changes

	Date
	CRS #
	COURSE TITLE
	RECENT CHANGES

	2/24/15
	211
	Social Media Strategies
	Course added at the request of Snead State

	
	
	
	

	
	
	
	

	
	
	
	

	COMMENTS: 

2/24/15 – Directory reformatted.  


	DPT
	CRS
	COURSE TITLE
	Credit Hours 

	CODE
	#
	
	THEORY
	LAB
	COURSE

	MCM
	100
	introduction to mass communication
	3
	0
	3

	Course Description
	Updated
	

	 CODE - B 
PREREQUISITE: As required by program. 

This course provides the student with general study of mass communication and journalism. This course includes theory, development, regulation, operation, and effects upon society.


	DPT
	CRS
	COURSE TITLE
	Credit Hours 

	CODE
	#
	
	THEORY
	LAB
	COURSE

	MCM
	102
	writing for the mass media
	3
	0
	3

	Course Description
	Updated
	

	 CODE - B 
PREREQUISITE: As required by program. 
Introduction to the technique, form, style, and content of writing for the mass media, with attention to the various formats used in journalism, telecommunications, advertising, public relations and Internet communications. 


	DPT
	CRS
	COURSE TITLE
	Credit Hours 

	CODE
	#
	
	THEORY
	LAB
	COURSE

	MCM
	113 114 115 213 214 215
	student publications
	0
	1-2
	1-2

	Course Description
	Updated
	

	 CODE - C 

PREREQUISITE: As required by program. 
These courses offer practical experience in journalism skills through working on the staff of student publications. 



	DPT
	CRS
	COURSE TITLE
	Credit Hours 

	CODE
	#
	
	THEORY
	LAB
	COURSE

	MCM
	120
	introduction to journalism
	
	
	

	Course Description
	Updated
	

	 CODE - C 
PREREQUISITE: As required by program. 
A first writing course in journalism, this course features journalistic style, copy reading, story types, headlines, typography, and page make-up. 


	DPT
	CRS
	COURSE TITLE
	Credit Hours 

	CODE
	#
	
	THEORY
	LAB
	COURSE

	MCM
	130
	news reporting
	3
	0
	3

	Course Description
	Updated
	

	 CODE - C 
PREREQUISITE: As required by program. 
This course includes instruction and practice in news gathering and newswriting techniques, including methodology, observation, interviews, and use of sources. 


	DPT
	CRS
	COURSE TITLE
	Credit Hours 

	CODE
	#
	
	THEORY
	LAB
	COURSE

	MCM
	140
	feature writing 
	3
	0
	3

	Course Description
	Updated
	

	 CODE - C 
PREREQUISITE: As required by program. 
This course includes instruction and practice in writing feature articles for newspapers, magazines, and broadcast media. 


	DPT
	CRS
	COURSE TITLE
	Credit Hours 

	CODE
	#
	
	THEORY
	LAB
	COURSE

	MCM
	200
	news photography
	3
	0
	3

	Course Description
	Updated
	

	 CODE - C 
PREREQUISITE: As required by program. 
This course includes practice in camera techniques, film developing, and print making for newspapers and other publications.


	DPT
	CRS
	COURSE TITLE
	Credit Hours 

	CODE
	#
	
	THEORY
	LAB
	COURSE

	MCM
	210
	mass media and society
	3
	0
	3

	Course Description
	Updated
	

	 CODE - C 
PREREQUISITE: As required by program. 
This course traces the effects of media upon American moral, cultural, economic, and political trends. 
This course includes practice in camera techniques, film developing, and print making for newspapers and other publications.


	DPT
	CRS
	COURSE TITLE
	Credit Hours 

	CODE
	#
	
	THEORY
	LAB
	COURSE

	MCM
	211
	social media strategies
	3
	0
	3

	Course Description
	Added
	2/24/15

	 CODE - C 
PREREQUISITE: As required by program.
This course focuses on how social media can be an effective tool in the workplace.  Topics covered include how to collect, analyze and share data from social media; what tools can be used to collect data; advertising on social media and measuring its effectiveness; and making social media interactive.  Upon completion of the course, students will have a better understanding of how to use social media in advertising and marketing.


	DPT
	CRS
	COURSE TITLE
	Credit Hours 

	CODE
	#
	
	THEORY
	LAB
	COURSE

	MCM
	220
	introduction to broadcst journalism
	3
	0
	3

	Course Description
	Updated
	

	 CODE - C 
PREREQUISITE: As required by program. 
This course includes instruction and practice in basic skills and techniques of broadcasting, including announcing, producing, advertising, news reporting, and writing. 


	DPT
	CRS
	COURSE TITLE
	Credit Hours 

	CODE
	#
	
	THEORY
	LAB
	COURSE

	MCM
	230
	survey of advertising
	3
	0
	3

	Course Description
	Updated
	

	 CODE - C 
PREREQUISITE: As required by program. 
This course includes instruction in the structure and functions of the advertising agency and the elements of effective advertisement. 


	DPT
	CRS
	COURSE TITLE
	Credit Hours 

	CODE
	#
	
	THEORY
	LAB
	COURSE

	MCM
	240
	introduction to public relations
	3
	0
	3

	Course Description
	Updated
	

	 CODE - C 
PREREQUISITE: As required by program. 
This course is an introduction to public relations techniques, including the grouping of publics, publication strategies, and preparation of publicity for various media. 


	DPT
	CRS
	COURSE TITLE
	Credit Hours 

	CODE
	#
	
	THEORY
	LAB
	COURSE

	MCM
	250
	mass communication practicum
	0
	1-3
	1-3

	Course Description
	Updated
	

	 CODE - C 
PREREQUISITE: As required by program. 
This course provides practical experience in media through supervised part- or full-time employment with a newspaper, radio or television station, or public relations/advertising agency. 
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